124    /    ALCOHOL IN AMERICA
and adolescent drinking, 71-72 advertising strategies and effects, 84-86
conflicting messages, 93-94 drinking images presented by,
82-84, 107 education programs, 41-42,
88-93, 108
industry restraints, 86-88 See also Advertising; Television programming and advertising
Massachusetts, 65 Massachusetts University, 78-81 Minimum drinking age. See
Drinking age Minnesota University, 65 Mothers Against Drunk Driving (MADD), 30, 64, 65, 73, 109
N
National Center for Alcohol Education, 75
National Clearinghouse for Alcohol Information, 75 National Highway Traffic Safety Administration, 64, 73-74, 98
National Institute on Alcohol Abuse and Alcoholism, 8, 69, 74-75, 93, 100, 110 National Park Service, 30 National Transportation Safety
Board, 98, 100 New York, 60, 65, 109 Noncommercial servers, 62 Nuclear Regulatory Commission, 98
o
Parental responsibilities, 76-7; Pregnancy, and excessive alco
consumption, 16 Presidential Commission on
Drunk Driving, 30 Presidential Task Force on Dn
Driving, 64 Prevention policies, 20-31, 10^
112 current initiatives, 29-31, 10
112
focus of, 3-4, 20-24, 104-10 objections and barriers to, 2
29 program elements, 24-26, 11
109 Price of alcohol. See Alcohol
availability and price Prohibition period, 1-3, 6-8, <
51, 104
Public drunkenness, 25, 100-1 Pure Food and Drug Act of 19
98
R
Remove Intoxicated Drivers
(RID), 30, 73 Residential fires, 96-97 Road Safety Act of 1967 (Britai
35-36
S&A Restaurant Corporation,
68-69
Safety Action Program, 79 San Francisco, 102, 109 School programs, 74-76, 78-8
107evel relationship, 56 metabolism rates, 11 per capita consumption, 2, 13,
